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Introduction As dedicated DMCA Copyright Agents at DMCA512.com, we monitor 

platform policy changes to protect your brand, content, and accounts. 

  

In 2026, hashtags can aid visibility but are far less powerful than before. Misuse can 

trigger reduced reach, shadow bans, or copyright/trademark complaints. Most platforms 

do not publish official “banned lists,” but they suppress hashtags tied to spam, 

violations, or low-quality behavior. 

  

Here is the current, accurate picture for the major platforms plus the fastest-growing 

emerging platforms:1. X (formerly Twitter)   

• No banned hashtag list for organic (non-ad) posts.  

• Hashtags are completely banned in all paid ads (since June 27, 2025 – 

announced by Elon Musk).  

•  Best practice: 1–2 relevant hashtags maximum.  

•  Risks: Spam behavior (repeating hashtags, trend hijacking, over-stuffing). 

2. Instagram   

• Instagram officially recommends maximum 5 hashtags per post or Reel (2026 

guidance).  

•  Use 3–5 highly relevant hashtags. More than 5 can hurt reach.  

• Many creators now rely more on keyword-rich captions than hashtags.  

• Restricted hashtags exist internally — always search the hashtag first to check if 

results look normal. 



3. TikTok   

• No official banned list, but hashtags tied to Community Guidelines violations are 

heavily suppressed.  

• Hashtags are now secondary; strong video content, trending sounds, and clear 

captions matter more.  

•  Avoid: #FYP or #ForYou (TikTok has stated these do not influence the 

algorithm). 

4. YouTube   

• Recommended: 3–5 hashtags per video (maximum 15 — using more can cause 

all hashtags to be ignored).  

• Place them in the video description (first 3 appear above the title).  

• Hashtags help with categorization and suggested videos/Shorts feed, but 

YouTube now prioritizes keywords, SEO, and watch time.  

•  Best practice: Mix broad + specific + one branded hashtag. 

5. LinkedIn   

• Recommended: 3–5 hashtags maximum per post (many experts say 1–3 is 

optimal).  

• More than 5 can trigger low-quality signals and reduce visibility.  

• Place hashtags at the end of the post (never in comments).  

• Focus on relevance and professionalism — hashtags are declining in 

importance. 

6. Facebook   

• Use sparingly: 1–2 relevant hashtags per post.  

• Hashtags are searchable but play a very minor role in distribution in 2026.  

• Overuse looks spammy and provides little to no algorithmic benefit. 

7. Pinterest   

• Hashtags are no longer recommended as a primary strategy.  

• Focus instead on keyword-rich Pin titles and descriptions for better SEO and 

discovery.  



• If used, keep to 3–5 natural, descriptive hashtags at the very end — but most 

experts now advise skipping them entirely. 

8. What Can Still Get Your Posts or Account in Trouble (All Platforms)   

• Repeating the same hashtags across many posts  

• Using irrelevant or spammy hashtags  

• Trend hijacking or over-stuffing  

• Violating any platform’s Community Guidelines 

Consequences: Reduced reach, shadow bans, temporary search removal, or account 

restrictions.9. Copyright & Trademark-Specific Hashtag Best Practices (DMCA512.com 

Advice)   

• Never use another company’s registered trademarks in hashtags without explicit 

permission. 

Risky examples (on any platform): #Nike #Disney #LouisVuitton #Starbucks #Marvel 

#CocaCola #Apple #Gucci #Rolex. 

This can trigger trademark infringement claims or DMCA notices against your account. 

•   

• Protect your own copyrighted content. 

Create and consistently use original branded hashtags such as: 

#YourBrandOriginal #MyPhotography2026 #ExclusiveMusicByYou #ProtectedArtDMCA 

#YourBusinessNameOnly. 

This creates a clear ownership record, speeding up successful DMCA takedowns if your 

work is stolen. 

•   

• Avoid misleading or competitive use. 

Never tag your content with a competitor’s name or product. 

•   

• Licensed material rule: Always confirm the license explicitly allows the brand 

name in hashtags. 



10. Emerging Platforms to Watch in 2026These fast-growing platforms are gaining 

traction as users seek alternatives to the big networks. Hashtag importance continues to 

decline across the board, but here’s the latest guidance:  

• Bluesky (decentralized, chronological alternative to X) 

No official banned hashtag list. 

 Best practice: Use 2–3 relevant hashtags per post (maximum 3–5). Focus on niche and 

specific hashtags rather than generic or broad ones. 

Hashtags are helpful for discovery because they help categorize posts and make them 

easier to find in custom community feeds and search. Bluesky’s chronological feeds 

mean hash tagged content actually gets seen naturally (no heavy algorithmic 

suppression). Overusing hashtags or stuffing irrelevant ones can make posts look 

spammy and reduce engagement. 

Tip: Combine 1–2 niche hashtags with your branded hashtag for best results. Custom 

feeds built around popular hashtags are often more effective for reach than hashtags 

alone. 

•   

• Threads (Meta’s text-first network) 

Follows Instagram’s rules: maximum 5 hashtags recommended. Keyword-rich captions 

now outperform heavy hashtag use. 

•   

• Lemon8 (visual/lifestyle discovery app) 

Similar to Pinterest + Instagram. Use 3–5 descriptive hashtags at the end. Emphasis is 

shifting toward high-quality visuals and SEO-style titles rather than tags. 

•   

• Noplace & BeReal (Gen Z authenticity platforms) 

Hashtags play a very minor role. Focus on genuine, unfiltered content. Overusing 

hashtags can actually hurt authenticity signals and reduce distribution. 

Bottom line on emerging platforms: Test them early but prioritize original content and 

community building over hashtag strategies. 

  

Bottom Line for Your Brand’s Safety 



You do not need to memorize any banned lists. 

Post naturally, follow each platform’s recommended limits, avoid spam behavior, keep 

hashtags out of X ads, and never use other companies’ trademarks.This keeps your 

organic reach as healthy as possible and minimizes risks of platform penalties or 

copyright/trademark issues. 

  

We will continue to monitor all major and emerging platforms for policy updates and will 

release the next edition as soon as anything changes. Stay safe and visible. 


